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about the
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and business. Yet
Hawken's
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argument—that
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and;crucially,
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potential for
solving our
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relevant and
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Publisher, 1993.
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production so that
everything is either
reclaimed, reused,
orrecycled. It
would depend not
on carbon but
chiefly on hydrogen
and the sunfor its
energy. And it
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varied and specific
to time and place.
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whether the
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Paul Hawken,
environmental
degradation,
climate change and
resource depletion,
erode the natural
capital on which
life-depends and in
turn the economy
that nature can
support.
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envinonmentally
destructive aspects
of many current
business practices,
and offers the
vision of
businesses
adopting new
practices to
promote
environmental
restoration.
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move. The vision Is
an economy in
which the full
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intothecost of
goods and services.
This book lays out
where'weneed to
go; now: we just
need to figure out
how to make a
smooth'transition
to get there.
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The kcology-of
Commerce by Paul
Hawken deals with
the effects of
Industrralization on
the environment.
Hawken's takes the
point of view that
the environment is
being destroyed by
the economic
system.
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Seventeen years
after The Ecology
of Commerce was
first published, Paul
Hawken re-
released it in 2010
with updated and
revised material.
Its themes are now
more relevant than

ever. The book
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examines what big
business must do it
order in order to
create a restorative
economy that will
benefit both the
environment and
soclety. Hawken
helps [...]
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wherewe need to
go, now.we just
need to figure out
how to make'a
smooth-transition
to get there.
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college texton
business and the
environment by
professorsin 67/
business schools.
The businessman
and
environmentalist
Ray Anderson of
Interface, Inc.
credited The
Ecology of
Commerce with his

environmental
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awakening. He
described reading
it as a "spear in the
chest-experience,"
after which
Anderson started
crisscrossing the
country with a near-
evangelical fervor,
telling fellow
executives about
the need to reduce
waste and carbon

emissions.
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